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Introduction to Research Methods

This module introduces students to the process of business research
and decision making. It provides an understanding of the practical
and professional issues associated with the analysis, design and
choice of solutions to business problems, and demonstrates the
need for formal planning and management in the development of
business projects.

Add-vantage Module (English)

Studentsare encouragedto build upon their knowledge of English so
that they can justify their opinions, answer unpredictable questions,
develop or explain complex points, explore the differences between
language use and meaning in context, and use the language in a
creative and flexible way, producing quite long and complex
structures.

Marketing

This module introduces the fundamentals of marketing, including
the analysis of the market environment and customer buyer
behaviour. An understanding of key operational aspects of marketing
is provided and applied to decisions on the marketing mix and
marketing strategy.

Business Finance and Accounting

This module extends the knowledge of accounting by introducing
the tools commonly used in management accounting and
demonstrating their application in a decision making context.
The sources, acquisition, and deployment of financial resources in
a business and methods for comparative evaluation of financial
performance are presented.

Add-vantage Module (Effective Communication)

The aim of this module is to provide students with an understanding
of the principles and techniques which will assist them to enhance
personal communication skills, and to require them to analyse and
apply appropriate communication strategies. Participants will be
given the opportunity to practice these skills in a safe environment
and reflect on current performance and future development need.

Project Management

This module introduces students to project management
and provides a foundation for developing project skills, both
human and technical, that will enable them to work on a
variety of projects, primarily with a computer or knowledge
based element.

Sales and Merchandising

This module examines the practice of management and decision
making in the sales and merchandising functions, particularly in the
retail business. The critical nature of sourcing and buying decisions
and effective management of sales activity are explored.

Financial Services
This module examines the range of activities in the financial services
sector, the types of business organisations in the sector, and the
functions they perform with respect to the wider commercial and
industrial community.

Business Management Strategy

The aim of the module is to provide students with an understanding
of strategic decision making and a capability to contribute to the
process of business strategy making. The module critically examines
techniques available to companies aiming to develop sustainable
competitive advantage in their industry.

Project

The project module will be a major individual study at Honours level
in a subject related to the degree award. It serves as the main vehicle
for integration of the various programme modules and provides
a focus for practical application of the knowledge gained on the
programme. Each project must be unique and will therefore vary in
scope and emphasis.




