
Students can borrow books and access resources from 
the City University of Hong Kong Run Run Shaw Library

* Details in this publication are accurate at the time of printing but may be subject to revision in the future.

4 5

Admission Requirements
There are basically one entry point for this programme in order to provide study 
opportunities for prospective students with the same aspiration but different 
academic qualifications at the time of admission.

 (12-month full-time mode, 180 credit points entry)
Candidates for admission should possess one of the followings:

•	 An Associate Degree from a university in Hong Kong.

•	 A Higher Diploma from one of Hong Kong Institutes of Vocational Education 
(lVE).

•	 A qualification deemed to be equivalent to the above.

Applicants whose first language is not English or whose previous qualification was not taught and assessed in English must provide evidence of 
attainment in English Language an IELTS 6.5 for entry to top-up programme or an equivalent qualification.  IVE Higher Diploma graduates as 
well as HD/AD holders from local universities are deemed to have satisfied this language requirement.

Applicants who graduate in non-business disciplines must provide documentary evidence to prove they have already completed at least one  
Management module.

Fees
Application fee:	 	 HK$140 (non-refundable, to be paid on application)

Tuition fee:		  HK $67,600 for the complete 1-year programme, payable in three instalments

1st instalment	 –	 HK$22,500 (to be paid within two weeks of notice of admission)

2nd instalment	 –	 HK$22,500 (to be paid in December 2008)

Final instalment	 –	 HK$22,600 (to be paid in May 2009)

Graduation money:	 HK$400, due upon admission 

Additional fees will be charged in the case of the re-assessment and re-take a module.

Programme Team
Programme Leaders

Mr TAM, Nicholas  	 Principal Lecturer, CityU

Mr LO, C N  	 Senior Lecturer, CityU

Deputy Programme Leaders

Mr CHAN, Paul  	 Lecturer, CityU

Mr LO, Victor  	 Lecturer, CityU

Programme Commencement
September 2008

Loans and Tax Deduction
1. Government Non-means Tested Loans
Application forms can be obtained from District Offices and the Student Financial 
Assistance Agency. For details or enquiries please contact 2150 6222 or visit the 
Government website www.sfaa.gov.hk. 

2. Tax Deduction for Self-Education Expenses
Students of this programme are eligible to apply for tax deductions in relation to the course fees. For details or enquiries, please contact 
187 8088 or visit the Government website at www.info.gov.hk/ird.

Application Deadline 
16 July 2008 (Wednesday)

All applications will be processed strictly on a rolling and competitive basis until all available places have been filled and, thus, early 
applications from interested parties are highly encouraged. 

On-line Enquiries of Application Status
Enquiries on your application status can be made by visiting our website www.cityu.edu.hk/ce/enrol/que 7 working days after submission 
of your application form. An acknowledgement of application will be sent to applicants via email.

Enquiries
School of Continuing and Professional Education
Location:	 LG/F, Academic Exchange Building, City University of Hong Kong, Tat Chee Avenue, Kowloon, Hong Kong

Tel:	 2788 8573 (Mr Lo C N, Academic Issues) 	

	 2784 3227 / 2788 7423 (Administration and Admission Issues)

Fax:	 2788 7088	

Email: 	 scope@cityu.edu.hk

Website:	 www.cityu.edu.hk/ce/degree/82941

Coventry University, UK

The School of Continuing and Professional Education, 
CityU
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Core Modules (180-credit)

L e v e l M o d u l e C r e d i t

Level 2 Introduction to Research Methods 10

Level 2 Add-vantage Module (English) 10

Level 2 Marketing 20

Level 2 Business Finance and Accounting 20

Level 3
Add-vantage Module (Effective 
Communication)

10

Level 3 Project Management 20

Level 3 Sales and Merchandising 20

Level 3 Financial Services 20

Level 3 Business Management Strategy 20

Level 3 Project 30

Curriculum Outline
Coventry University in United Kingdom, through the School of Continuing and Professional Education (SCOPE) at the City University of 
Hong Kong, offers a one-year, full-time programme leading to the Bachelor of Arts (Hons) Applied Business.

Introduction to Coventry University
The history of Coventry University can be traced back over 150 years. The academic structure of the 
University comprises three faculties and two schools: Faculty of Engineering and Computing, Faculty of 
Business, Environment and Society, Faculty of Health and Life Sciences, School of Art and Design, and School 
of Life-long Learning. Currently around 12,000 full-time/sandwich students and 6,900 part-time students are 
studying for awards offered by the University.

The recent teaching quality assessments conducted by the Quality Assurance Agency (QAA) of UK, higher 
education’s quality watchdog, have found Coventry’s teaching to be in the ‘excellent’ range, i.e. 21 or more 
points out of a possible 24 for a wide range of its provision, including Economics (23) and Business and 
Management (22).

Why BA (Hons) Applied Business?
We understand, in Hong Kong, there are many prospective or past HD/AD graduates who are currently 
studying, or have studied, associate degree in non-business disciplines for their own interests and various 
reasons. Many of them, however, will start working in various business organizations at an executive or 
administrative level of marketing, sales and merchandising, supply chain and logistics management, human 
resource management, as well as financial services.

We believe they should be well-qualified at the beginning of the work but, in a long run, if they want to excel in their current positions 
and establish a long-term career progression pathway in the business sector, they may have to equip with a set of systematic business 
knowledge which they may not have equipped at the associate degree study. Adhering to this point, the BA (Hons) Applied Business, 
which provides the essential business knowledge, can definitely be a valuable option for their further study.

Programme Aims 
The purpose of the programme:

•	 To provide students with a solid foundation in the overall understanding of business, with emphasis on the integration of different 
functions within a business organization;

•	 To enable students to focus this knowledge and skills in a specific vocational industry;

•	 To provide students with the experience of team working and problem solving in a business environment;

•	 To develop competencies of students for entering into graduate level employment in a wide range of business-related careers or to 
engage in postgraduate study.

Programme Features
•	 Cater for Different Student Profiles

	 This programme is designed for students with a variety of backgrounds, from Arts to Science, Engineering to Social Science, etc., who 
wish to study a range of prominent areas within the activities of business and management, or who wish to focus their studies on 
particular sectors of industry where a strong business focus is required.

 •	 Dedicated Professional Teaching Staff 

	 Teaching will be delivered mainly by CityU full-time academic staff with input to teaching from Coventry University. The programme 
will be held at SCOPE designated learning centers in Kowloon Tong or other designated venues. The programme administration 
function is stringent and will be supervised locally by a Programme Team of SCOPE, consisting 2 Programme Leaders and 2 Deputy 
Programme Leaders. *	 Modules and the teaching sequence are subject to further revision by 

Coventry University.

 •	 Vocational-oriented Business Top-up Programme

	 This programme is clearly positioned and effectively differentiated from other general business-related programmes. Our programme 
aims at providing a range of relevant knowledge and skills relevant to graduate level employment in a range of business-related 
careers or with technical-based industries.

•	 Strong Student Support from CityU

	 Students will be provided with access to CityU’s library (including electronic resources) and computer services centre located on 
campus. Students can also utilize the resources centre managed by SCOPE at its Jockey Club Environmental Building Learning 
Centre.

•	 A Basis for Your Further Studies

	 This programme will equip students with the basic business knowledge on most of the common areas for their further studies in 
future, say a MBA degree.  

Programme Structure
The programme structure consists of mandatory modules. Eligible students have to undertake 4 modules at Level 2 and 6 modules at 
Level 3 through Entry Point 1. Students can complete the whole programme within three semesters (around 12 months).

Students admitted through the Entry Point 2 have to take the additional 3 Level 2 modules in order to acquire the fundamental knowledge 
built on their previous diploma study. 

This deliberately-selected cluster of modules enables students to study a range of most essential issues within the modern activities of 
business and management, and further study on particular sectors of industry. Several common modules in the most essential business 
areas as well as 2 Add-vantage modules focusing on the key transferrable skills covering English and communication skills training are 
also designed for all the students.

Introduction to Research Methods
This module introduces students to the process of business research 
and decision making. It provides an understanding of the practical 
and professional issues associated with the analysis, design and 
choice of solutions to business problems, and demonstrates the 
need for formal planning and management in the development of 
business projects. 

Add-vantage Module (English)
Students are encouraged to build upon their knowledge of English so 
that they can justify their opinions, answer unpredictable questions, 
develop or explain complex points, explore the differences between 
language use and meaning in context, and use the language in a 
creative and flexible way, producing quite long and complex 
structures.

Marketing
This module introduces the fundamentals of marketing, including 
the analysis of the market environment and customer buyer 
behaviour. An understanding of key operational aspects of marketing 
is provided and applied to decisions on the marketing mix and 
marketing strategy.

Business Finance and Accounting
This module extends the knowledge of accounting by introducing 
the tools commonly used in management accounting and 
demonstrating their application in a decision making context. 
The sources, acquisition, and deployment of financial resources in 
a business and methods for comparative evaluation of financial 
performance are presented.

Add-vantage Module (Effective Communication)
The aim of this module is to provide students with an understanding 
of the principles and techniques which will assist them to enhance 
personal communication skills, and to require them to analyse and 
apply appropriate communication strategies. Participants will be 
given the opportunity to practice these skills in a safe environment 
and reflect on current performance and future development need.

Project Management
This module introduces students to project management 
and provides a foundation for developing project skills, both 
human and technical, that will enable them to work on a 
variety of projects, primarily with a computer or knowledge 
based element.

Sales and Merchandising
This module examines the practice of management and decision 
making in the sales and merchandising functions, particularly in the 
retail business. The critical nature of sourcing and buying decisions 
and effective management of sales activity are explored.

Financial Services
This module examines the range of activities in the financial services 
sector, the types of business organisations in the sector, and the 
functions they perform with respect to the wider commercial and 
industrial community.

Coventry University, UK

Coventry's academic staff presenting at last year's 
information seminar.

Business Management Strategy
The aim of the module is to provide students with an understanding 
of strategic decision making and a capability to contribute to the 
process of business strategy making. The module critically examines 
techniques available to companies aiming to develop sustainable 
competitive advantage in their industry.

Project
The project module will be a major individual study at Honours level 
in a subject related to the degree award. It serves as the main vehicle 
for integration of the various programme modules and provides 
a focus for practical application of the knowledge gained on the 
programme. Each project must be unique and will therefore vary in 
scope and emphasis. 

Programme Delivery
The programme will span over 3 semesters.  Each semester follows a normal semester structure of 13-weeks.

Assessment
The assessment of students is made through coursework 
and examinations. The weighting of these two components 
vary among modules.


