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During my year-long study of an Animal Care course, | have attended
seminars, reviewed case studies and conducted research projects
from animal welfare to anatomy, physiology, and behaviour. Most
notably, | devised care plans for a rescued mongrel and an adopted
Persian cat according to the “Five Needs” and Nurse Care Plan rubric,
which ensures evidence-based, holistic quality care by animal carers.
| have also learnt to use the “Gibbs’ Reflective Cycle” to reflect on
my field trips and practical experiences, which helped develop my self-
directed learning skills. When | shadowed a vet nurse at a local animal
hospital for two weeks, | witnessed the challenging yet meaningful
work of a vet, and put into practice my knowledge from animal care
lessons. For instance, | understood directional terminologies to take
X-rays, prepared blood smears for haematology and serum biochemistry,
and set up cages for hospitalisation. When checking vitals in a stenotic
nares resection surgery of a 1-year-old neutered pug, | also identified
heart murmurs taught in a clinical lessons about canine cardiac defects.
Throughout this Animal Care course, my knowledge in veterinary science
Animal Care and animal welfare science was immensely deepened, and my dedication
Kenneth Law in studying veterinary medicine and becoming a veterinarian has without
doubts grown.

In this ApL course, | have gained so much. Not only the
knowledge of how to take care of different kinds of animals are
taught but also strengthen my empathy and morality. | have
been contacting different animals including those | have met in
Ocean Park and KFBG, etc. Animals are ‘voice less’. We are not
able to know their feelings through words. The only way is to
observe and imagine their feelings from their perspective. And
find ways to provide them with the bet living environment and
minimize their suffering. This improved my ability to sense
people’s or animal’s emotions and conditions; to empathize
their situation.

Animal Care
Alexia Li
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Animal Care
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2 AYRESBERE

food science, etc.

7 % H §& Career Pathways
EANEE

keeper, and laboratory veterinary attendant, etc.

Further Studies and Career Pathways

RERZARTRIVIRERETE  HHKEBERE
o fln: BXEEER - RIS - £YBEMS  REH

e.g. Courses related to life sciences, veterinary medicine,
veterinary nursing, biomedical sciences, environmental science,

ARBERETREGRBYEETE  mERE - BREE
T - EREEENIE - BEIEENIE - BMEES  KEZER

Various levels of jobs / entry points in animal care depending
on qualifications attained in further studies, e.g. veterinarian,
veterinary nurse, veterinary assistant, animal care assistant, animal

HREHHBERDEMRNERRFANER  REEREER

The course is taught by qualified and experienced individuals in the animal care education and industry

BERTE - MMERRER BERE HERE - SEREHEER
HEREREBRES

The course offers students many opportunities to learn through lectures with demonstrations, group
discussions and presentations, case studies, group projects, field visits, professional seminars and
practical work etc.

BITEMEIN  XESBRDREERE - LBEREER

The course is supported by organisations and industry practitioners

mizlE [EYERGAMEB/EEME]| RBBERS

The study of applied animal anatomy and physiology enhances and extends student learning of the
human body in Biology and Integrated Science / Combined Science by allowing them also to make
comparisons

THREE  TESRELSRENARDMEESEUERE

This course provides a firm foundation for further studies related to animal healthcare, such as the
Advanced Diploma in Veterinary Nursing offered by CityU SCOPE, and Veterinary Medicine and Science

~\

p #Animal and Society #Animal Welfare #Animal Care Needs #Animal Husbhandry #Veterinary Nursing
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A Course Curriculum

1. BN & (210 )

Animals and Society (21 hours)
- BYEEMIL

An overview of animal care

- EiEE R EEAE

Animal types & groups

- AEHEBYH G E)

Human-animal interactions

2. BMEF (21/hK)

Animal Welfare (21 hours)

- BYIEFI R A

Principles of animal welfare

- ERgYEtnEEas

Basic animal welfare ethics

- REFYTA  RBIREB

Animal protection codes, regulations & laws

. FE AR A (367 )
Applied Science Knowledge (36 hours)
- ERERSYRI SR EES
Basic applied animal anatomy & physiology
- BERHHYBIRSTAE (BTEERA)
Basic animal learning & behaviour (with practical
observation in the domestic dog)

. EENEY 27/E)

Animals in Hong Kong (27 hours)

- RS T OB

Animals in different settings

C EIER  ERBER T RUERNRER

Field trip : assessment of care needs of animals in
authentic context

- BYERMNRERIEREXER

Career options & development in working with animals

 EEE T REME (75 )
Animal Care Needs and Husbandry (75 hours)

- B ITEENERREZS

Health and safety in animal workplace
- EEmEE

Infectious disease control

- BEYRBHER

Pet selection & adoption

- B EEEE

Animal care planning

- ARV RRERIS

Husbandry knowledge & skills

B HHEH B Learning Activity Highlights
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P REEHM A Z 158 Words From Course Coordinator

FEBEHWIL  AMBYLAZTERELETRARE - BELEHEY B HZEE - KRITHREF B
HEPYRIMHEFNZE - [BYEE | RBEFRGEFNHERZESRFTULHEE  ZBUNE
BERARERBHENTH SEHYNTEMRESY -

AREH LR BEBSRCHNE2FBNSE  SEVSEEEHYAELE - FESRMLUEEKEN
FEEREHRE  RRREEGTHRERRSPVWEERTRIEFES  AHEH SN -

As Hong Kong is highly urbanised, we share our space with different animals and are faced with different
challenges on a daily basis. With increasing awareness about animals, how they are treated and how they impact
people’s lives in our Society, the “Animal Care” course provides a timely
opportunity for young people to address these questions, by learning about
animal needs and provision of care underpinned by scientific knowledge and
social understanding.
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This course is carefully designed so that students learn through an array of activities,
to allow them exposure to different animals and their settings, and develop practical
skills. In engaging with these activities, we hope students will enjoy their learning
and on completion of the course, feel prepared to embark on further studies and
future career options in animal care and make a difference in Society. T 58 i1+

Dr. Queeny YUEN

F A/ N\ TR Words from An Industry Practitioner

The ApL Animal Care course is an excellent introduction to the basics for those
seeking a career path working with animals. The course looks at a number of different
professions, invites speakers to give first hand accounts of their roles, discusses the
different types of animal care work options available, animal related law, issues for
animals, animal behaviour and welfare, the needs of different species and a wide range
of other topics!

Students not only have the opportunity to engage in classroom based learning but the
course also includes practical field trips and hands on experiential learning in different

ways.

The course is relevant, up to date and accurate, with passionate, knowledgeable and
engaging course coordinators.

Karina O'Carroll
Animal Welfare Education Manager
Animals Asia Foundation
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Dr Ray Lee

EANTHG

Accounting teaches students about business operations, business law, and more,
improving our skills in data collection, data analysis, and logical thinking.
In the future, students will join the business world and become professional
accountants. With digital perception, multitasking, and people management
skills, CPAs must go beyond and develop into "data scientists." CPA plus DATA
can increase productivity, innovation, richer people insights and solve business
problems. | am glad to know that SCOPE offers ApL Accounting for e-Business
for senior secondary students. Let's see the world change.

Ho Pui Ling Elaine
FCPA(Prasticing)
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e.g. public relations, marketing, corporate communication,
business, management, advertising, journalism, multimedia,
online media production, digital production, publishing

e.g. public relations officer/ assistant, marketing officer/
assistant, corporate communication officer/ assistant, advertising
assistant, copywriter, project assistant, editor, customer service
officer

AIEHBEREEMTRERRA - #F - SINTH LHERMEANZERSE -
The course is taught by qualified and experienced educators in the education industry.

RS A BRI N BN R A, - B A F AN AR S HEEARFER TR -
The course places great emphasis on the use of different computer software programmes for various kinds of
communicative texts.

MEEEMME BEEFE BAETHTRBEAS -

Students are given opportunities to use creative approaches to storytelling and dubbing to create a variety of
written and spoken persuasive texts in various business contexts.

AU EBEXRERABME  BERMER IS -

The course is expected to enable students to use English creatively in the contexts of public relations and market-
ing through practice in different simulated or near authentic contexts and is supported by different academics
and industry practitioners.

mizlE P ORI E [REEX] BERE  FORSABHREHEMITE -
Students are given instruction and practice to consolidate their four language skills demanded by the secondary
school syllabus, and the course is expected to better their study and employment paths ahead.




Multidisciplinar?' BER
v

The course involves a rich blend of different subjects, such as English linguistics, English

[
3 M literature, media, marketing, public relations, and psychology.
S ultimodal }5 1835

The course uses texts from different print and online media with a mixture of different modes of
communication, such as written and spoken words, images, colours, sound, space, and movements.

P ediated P51 58
The course places great emphasis on the use of different computer software programmes for

communicative texts.

4 Course Curriculum

1. Overview of Corporate Communication, 2. Enhancement of English Language
Marketing and Public Relations (48 hours) Skills for Public Relations and Marketing
(75 hours)

- Background and relationship of corporate
communication, marketing, and public relations - Creativity and language use in creative
. Considerations for ethical communication and industries with a focus on public relations and

related issues marketing
- Target audience / stakeholders + Comprehension and analysis of promotional

- Case studies of public relations and corporate language fe;f\tures n authe.nt|c texts. )
brand communication campaigns - Comprehension and analysis of public relations

+ Identifying audience needs and communication riting devices to engage audience and
achieve effects
approaches

+ Character development and portrayal for Elements of scripts and stories for TV / radio

storylines in authentic promotional texts programmes )
- Components of stories

- Strategies for enhancing multimodal appeals
used in print and multimedia

- Language for proposal writing and pitch
presentations for the preparation of the
integrated project
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3. Practical Application of English Communication in Marketing and Public Relations (57 hours)
+ Speaking skills for dubbing and ready-made stories telling and skills for writing short texts

« Script writing skills and story drafting skills —
- Skills of writing reflective essays for site visit journals or blogs ﬁﬁamﬁﬂmmgkmgﬂﬁﬁﬁgﬁgagﬂm
+ Proposal writing skills and pitch presentation skills F ] ﬂﬂﬂ!ﬂﬂiﬂﬂ]

il PN AL R LT e AL R
O - BT DY A T T B -
[0S L M - R - [
) B T ) - SRR
[ T e B MR (vt gl = PR aned
Markeing! | FUESAR - HRBNATY EVEY

: .{‘ = -_ |
Hlﬁuﬁ’lﬂ'ﬁfan! !I'k‘-ﬂmﬁﬂ: s -
\E E ﬁ ﬁ . . . . . NN AT A R R ] ndk.i“"ﬁ.lll'l
Y R MERER PR N RSN . BN ERAAREAN:
=R ¥ B Learning Activity Highlights Bl g oot
B ECI09T5F « 0R R R TR T -
WEEN van Peon 855 (R (0] Wedalisipier B85 © Mukinodal

BT - Nbedined ELHTNRICT AR SRS ORI IR o 9P T 6 O OO IR R

WEEBEXAE N AT HRINBBENEM - ARIHE - B REERACAKEENE SRR DRASTANAR
CSEESR - B - AT GRESBE - WA

ks L O R e R T - TR

G di i / activiti i thentic busi text APRAAEIS  SRONRILL &1 BRSSO AU S

roup discussions / activities using authentic business texts, SREARES SESNNEL R IDREN. | WUEA SR HA

. . .« . St TRIED - SRR R RN A - BRI - R LR
role-plays, oral presentations, guest talks, seminars, visits to e

0 Y R R - RO LR - 0 R T

public relations and / or marketing corporations RARHAER O RN G

PRI fappbed beansing) (0 NEMRRLALA B CBGA
L gy O G5 L - R R
) - il D ) R T L - R T e e
PR MR T T R R -

Hi%AH (2022%8A5H) - (BERHEBAHRENS
BRENETSHEBRERE BALMAEHNRE
B o (EIZAM) 1428




Using the language of persuasion and maintaining goodwill have
been inescapable in different aspects of our business life.

This practical, interactive multidisciplinary course will equip
secondary school students with essential skills and hands-on
experience of producing various kinds of multimodal written
and spoken promotional texts for different marketing and public
relations purposes. Through frequent participation in widely
differing language games and exercises, group activities, and site
visits, students will develop the appealing techniques for making memorable texts, entertaining stories, as well as
persuasive proposals and presentations to reach, impress, and engage a target audience.

With a view to catering for the need of consumer-oriented companies worldwide in today’s technology-driven
world, it is never too early to capitalise on our wise use of the global language to nurture ourselves to be an
efficient advocate of different services, products, and ideas.

Being able to communicate effectively and convey messages that appeal to audiences
is important as a marketer. This course provides young students with the various
knowledge and skills they need to become great communicators, not only preparing
themselves for a future career but also benefiting them throughout their life.

Fiona Lam

Vice President U'lﬂm

Marketing Asia Pacific
Equinix EQUINIX

The proposed course aims to enrich students’ language skills, and its content is found
to be in alignment with the industry needs and enhance students’ employability **l am
happy to know that SCOPE of the City University of Hong Kong is offering this ApL
course, as language skills will be essential for students to have a promising career in
the marketing and promotion industries:-*

The course covers the most essential knowledge and important topics pertaining to
the fields of marketing and public relations. The teaching format includes interesting
lectures, seminars, in-class group activities, and simulation tasks. These will facilitate
secondary school students’ understanding of the subject content. The course content
is also found to be up-to-date and accurate. Updated examples, real-life cases, as
well as live discussions with students and business leaders will be used to enhance
students’ understanding of the current practices and latest development in the industry.

Dr. Fanny Sau Lan Cheung
Assistant Professor

Department of Marketing M b
City University of Hong Kong :
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Inclusive Language of
Public Relations Professionals

Alan Poon

Meticulous public relations professionals care about both the
majority and the minority in addition to the reputation of their
organisation. They, therefore, tend to use the non-biased language
which applies to all readers or listeners without direct or indirect
marginalisation of any certain group. In 2020, Ronald Smith, a
professor of public communication, has suggested in his book,
entitled “Becoming A Public Relations Writer”, various keys to
refraining from bias in language.

The professor encourages the use of nonsexist language which
avoids using masculine pronouns (e.g. “The artist should take care
of his brushes”), masculine nouns (e.g. “man-made”), exclusive
terms (e.g. “businesswoman”), and sex references (e.g. “the woman
judge”). He also mentions the language for LGBTQ people and
transgender issues. Specifically, he advises avoiding old-fashioned
terms such as “homosexual”, which can be replaced with “gay”, and
recommends using the transgender person’s chosen name and the
pronoun which matches the person’s current sex.

Smith also suggests avoidance of age-related words which could
be arbitrarily defined, such as “middle age”, “senior citizens”, and

“young adults”. Added to this, he advocates placing emphasis on
a person as opposed to a physical, mental, or emotional condition.
The term “handicapped people”, for instance, could be replaced
with “people with handicaps”. It would be advisable to employ
inoffensive words if a condition is to be reflected in language.
For example, a person could
be said to be “unable to speak”
and “confined to a wheelchair”,
when terms such as “dumb” and
“crippled” may carry negative
connotations.

Insensitivity, ignorance,
or arrogance may contribute
to biased language, and public
relations professionals are not Wardrobe: Loa Hai Shing/

expected to shrug off their yajr seyling: Joseph Lui (HAIR)/
responsibility for their language.  Make up: Alan Poon
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The Standard (Local News Section). (21 September 2022).

Inclusive Language of Public Relations Professionals.
The Standard.

https://www.thestandard.com.hk/breaking-news/section/4/194858/

Inclusive-Language-of-Public-Relations-Professionals
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